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About BioCentury

Value-added business information & analysis for
life science companies, investors, academia and
government on the strategic issues essential to

the formation, development & sustainability of
life science ventures.
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BioCentury,
the Bernstein Report on BioBusiness

BioCentury 1007 Indicators.
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SciBX: Science-Business eXchange

+ The business intelligence of
BioCentury and the scientific E—
acumen of Nature Publishing Group THIS WeEK
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BioCentury Online Intelligence

+ Profiles more than
4,000 public and
private companies

+ More than $200 billion
raised in more than
7,000 public & private
financing transactions

+ Pipeline data on
5,000+ products in
development or on
the market in 500+
clinical indications

BCIQ

BIOCENTURY ONLINE INTELLIGENCE
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Choose Companies: Reset
|Company Namsl ar | Al Companies #
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_or-
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¥ Region
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* Humber of Products
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¥ Mechanism of Action

Display Indications By:
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* Phase of Development
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4 Licensed/Unlicensed
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4 General Information

Total Number of Records: 93
Total Number of Companies: 56
Total Number of Products: 66

P ToShow 4 To Hide

Product Names

Company Name
- -

imexon (Informal),
Amplimexon (Other)

AmpliMed Corp.

AS1411 (Compound #),
AGRO100 (Former
compound #)

RDEA119 {Compound #)

Archemix Corp.

Ardea Biosciences Inc.

Argos Therapeutics Inc. AGS-003 (Compound #

Ariad Pharmaceuticals Inc. MK-8669 (Compound #),
AP23573 (Former
compound #), deforolimus

{Generic;

MK-86609 {(Compound #).
AP23573 (Former
compound #), deforolimus
{Generic)

MK-8669 (Compound #),
AP23573 (Former
compound #). deforolimus

e s |

Ariad Pharmaceuticals Inc.

Ariad Pharmaceuticals Inc.

Description
v

Zmall molecule cyanoaziridine

Anti-nucleolin aptamer

Zelective inhibitor of mitogen-
activated ERK kinase (MEK)

Second-generation RMA-loaded
autalogous dendritic cell
immunotherapy

small malecule mTOR inhibitor

Small molecule mTOR inhibitor

srmall malecule mTOR inhibitor

Molecular Target
-

Mot available

Nucleolin

MEK

Mot applicable

FK506 binding protein
{rmacrophilin-12]

FKS06 binding protein
{macrophilin-12)

FK506 binding protein
{rmacrophilin-12]
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BioCentury Archives

+ Integrated with

BCIQ

+ 130,000+
articles, tables
& figures

* 16+ years of
deal events,
regulatory
milestones &
clinical data

BioCentury Archives

INCORPORATING SCIBX: SCIENCE-BUSINESS EXCHANGE

hame about

Basic Search &

All of these words |

i search B

At least one ofthese words

I "Acetyl-Coenzyme & carhoxylase alp1

None ofthese words |

The exact phrase
[UPPER and MixEd case sensitive)

BioCentury, The Bernstein Report
[ Caover Story

BioCentury Part Il
[ an Company News

[ Ebb & Flow [0 Deals

[ Product Discovery & Development [ Sales & Marketing
[ Regulation [ Other Mews

[ strategy [ Management Tracks

[ Al Clinical News
[ Regulatory
[ Clinical Results
[ Preclinical Results
[ Clinical Status
[ Other Research News
[ Aff Financial News
[ Completed Offerings
[ Proposed Offerings
[ withdrawn Offerings
[0 Postponed Offerings
[ Amended Offerings
[ Other Financial News

[ Tools & Technigues

[ Analyst Picks & Changes
[ Palitics, Policy & Law

[ Emerging Company Profile
[ Finance

BioCentury Extra
[ Top Story

[T Clinical News

[ Financial News
[ Company News
[ Politics & Policy

customer fice ibe

Search

publications

Back Issues

@) HELP | TIPS

ISeIect Saved Search Terms... [

Support

I- hdost recent dates first -

Webcast Training
Release Motes

I- Top 200 results per publication -

-Allon 1 page - |—

.'E Set Email Alert | 2

SciBX
[ Anaiysis
[T cover Story
[ Targets & Mechanistms
[ Public-Private Interface
[Tl Drug Flatforms
[ Markers
[ Taoals
[ Translational Motes
[ The Distiliery
[ Therapeutics
[ Technigues

Specify time period(s) to use
0 Periods

Latest lzsue |—

O Dates
from [06-15-2008
to  [oe-15-2009

@ Years
Al vears
[ Past 2 vears

2008 2003 19a7
2008 2002 1636
M 2007 2001 1995
[ 2006 [ zooo 1994
2005 1993 19a3
[ 2004 1998

BioCentury™; The Bernstein Report on BioBusiness™; The BioCentury 100™; The Clear Route to ROI™; Because Real Intelligence is Hard to Find™; BCIQ™; BioPharma’s Knowledge Center™ are trademarks of BioCentury Publications, Inc.
SciBX™ and SciBX: Science-Business eXchange™ are trademarks of Nature America, Inc. that are jointly used by BioCentury Publications, Inc. and Nature America, Inc. Copyright © 2009 ALL RIGHTS RESERVED.



BioCentury

BioCentury Extra

¢ Dally Electronic Newspaper
+ Staff Written
¢ Growing Handheld Audience
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BioCentury's Point of View

Data eventually & relentlessly sort out the science.

Management, finance & public policy are the enablers —
or disablers — of scientific and clinical achievement.

Innovation is defined by the marketplace.
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Know Your Audience

% News is relative to your audience

*+*You have at least 10:

+ Investors, scientists, regulatory agencies,
pharma companies, managed care providers,
lawmakers, vendors, physicians, patients and the
general public



BioCentury

Know Your Audience

2 Your audiences all have different information
needs

< What's news for one audience is not necessarily
news for all

“* You have to decide which group is most
Important to you at any given time. . .

. . . And then decide what kind of information
has value to that audience
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Know your audience

% Think about the media in the overall context of
a communications plan for all your audiences
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How BioCentury Thinks About News

2+ We're more news “stimulated” than news
“driven”

+ We make our living focusing on issues at the
core of building successful businesses

+ We're a go-between the companies and the
iInvestment community

+ At any given time we only care about a few
things: issues that determine corporate
performance and industry growth
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How BioCentury Decides
What to Publish

% There’s a breakdown between having a
compelling investment thesis and
communicating it

+ Companies are well prepared to talk about their
technology and its logic

+ The story usually falls apart from there
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How BioCentury Decides
What to Publish

% We're interested in three areas where a
company’s business prospects can be
established

¢+ Commercialization plan
+ Marketing plan
+ Financial plan
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How BioCentury Decides
What to Publish

++» Potential stories are viewed in two contexts:

+ Does it provide an insight or meaningful
benchmark for assessing the performance of a
specific company

+ Does it have value in contributing to the

decision-making by managers and investors as a
whole
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How BioCentury Decides
What to Publish

% Our coverage tends to gravitate toward
companies with plausible approaches to the
commercialization, marketing and financial
plans, AND are able to explain their thinking



BioCentury

Rules of the Road
(or: What Makes the Media Ticked)

% Don't lie, don’t obfuscate
* Be consistent about giving out basic information
% State the facts clearly and completely

< Don't put out a press release and leave the
office

< Make key people available
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Rules of the Road
(or: What Makes the Media Ticked)

<+ Make sure people who speak for the company
can explain things to non-experts

* Be prepared to answer questions that are not
addressed in your press release

< Don't play games
+» Be honest and realistic — don’t oversell

* Think about what di re trying t
h d what they think is i tant
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How to contact BioCentury

“ All news: pressreleases@biocentury.com

% Story ideas (BioCentury): Susan Schaeffer
(sschaeffer@biocentury.com)

% Story ideas (SciBX): Steve Edelson
(sedelson@biocentury.com)
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