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About BioCentury

Value-added business information & analysis for
life science companies, investors, academia and
government on the strategic issues essential to

the formation, development & sustainabillity of
life science ventures.
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Company Analyst

BioCentury doesn’t just reprint the news.

Financial Analyst

QHELP L TIPS

We make sure all the night questions are asked, all leads are pursued and the gaps m the data are filled.

Our , reporters and

write the articles, then enter the data into our BCIQ dat

NEWSMAKERS
IN THE

Broreca INDUSTRY

FUTURE LEADERS

BrorecH INDUSTRY

IN THE

n Report on
ar e

Bi oBusinessE;

The
trademar ks of

Bi o Ce mHarudr yt ol OF0i En;d ET;h eB 00| QeEa; r

BR oouPthea rtnoa 6RO | KEn; o WH eecdagues eC eRnetael r B nat ree

Nat ur e Ameiors,dna. and Natuce. Ameritaalic. Capyrgght i© @00hALLL RIGHTSRESERWBD. Bi oCent ury P



